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The art of business

distinctive image and boost morale,
writes Andrew Stephens.

Cheap printsandtatty postersareout.
Fineartisin.Formanycompanies, theart
thathangsonlobby, officeand
boardroomwallshasbecomea
statementof corporateidentity.
Buthowdoesafirmcreateastriking
collectionwithoutblowingthebudget? The
answer:rentratherthanbuy.
That'swherecommercial galleriessuchas
Sydney'sNanda\Hobbs Contemporarystep
intothepicture. Whentheyembarkedon
rentingoutartabout1lyearsago,directors
RajNandaandRalph Hobbsfoundthe
corporateworld wastrendingawayfrom
buildingpermanentartcollections,
especiallyaftertheintroductionof GST.
“Now, companieslikerotatingart
regularly,”Hobbssays. “Anditallowsaccess
forourartiststobeshowninthecontextof
someamazing Australianbusinesses.”
Theprocessisstraightforward. ltbegins
withgalleryclientswhoownartgiving
Nanda\Hobbs permission torentselected
workstobusinesses.
Corporationsrentingartpay
Nanda\Hobbsaccordingtothelengthofthe
contract. Thegallerytakesamarginfor

Companies embrace art to project a

managingthe process, whichincludessuch
thingsasensuringworksare hungproperly
andorganisinginsurance. Theremainder of
therentalincomegoesbacktotheartowner.

Whiletheartistdoesnotgetarental
return, Nandasaystheydogetsubstantially
greaterexposurebyhaving theirworkshung
insomeof Australia'smajor corporate offices
andboardrooms. “Thisinturnhas potential
formoresalesoftheartist'swork,” hesays.

Popularartistsrepresented by thegallery
includeMorten Lassen, GilesAlexander,
ChenPing,Robert Dobleand Wentja
Napaltjarri. Torentanartworkvaluedat
$5000would typically cost between $650
and$750ayear.

Tobuildtheirbusiness, Nanda\Hobbs
keepsaneyeoncorporate property moves,
expansionandrefurbishments. Thegallery
thenmakesanapproachtosuggesta
business mightbenefitfromrentingart
foritsneworimprovedspaces. “Wekeep
ourfingersonthepulse,” saysHobbs.
Gallerystaffalsotalktoleasing
companiestogetafeel forhowclients
wantto presenttheirbusinessesandthe
specificculturetheywanttofoster
internally. “Thatwillinformthesortofart
thatwewill potentially presenttothem," says
Hobbs.

Businesseswishingtorentlong-termare
rewarded.

“Ourrentaltermisquite flexible, however
businesseswishingtorentforalongerterm
receiveadiscount,”Nandasays. “Athree-
year contractwillbecheaperthanaone-year
contract. Wealsorentforshorter periods.
Therentabusinesspaysisbasedona
percentageoftheretailvalueofanartwork.
However, for high-end works the percentage
chargedisusuallylowergiventheabsolute
dollarsinvolved.”

Asfortheartitself, Hobbssaysavastarray
ofgenresandstylesisofferedsoastocater
forarangeoftastesandcorporatecultures.
“Someartworksjustaren'tnecessarilysuited
foracommercialspace,” hesays.“They
mightbetoodramaticorconfronting.”

A front desk offers
a bold entrance
for a company.
Inset: Gallery
directors Raj
Nanda and Ralph
Hobbs.

Inside the world of Creative Inc.

A fresh take on
corporate culture

Visitors tothe Sydney offices of thelegal
firm Sparke Helmoreare metwithan
arrestingvision. Art—boldand
provocative,andsuretoincite
conversations—takes pride of place
acrossthebuilding.

Partner Mark Doepel (pictured below)
and national managing partner Phillip
Salemdescribethe positiveeffectarthas
hadontheirstaffandclientssincethey
movedintotheirnewbuildinginjanuary,
occupyingfourlevels. Artfromarangeof
emergingAustralianartistsishung from
“floortoceiling”, Doepel says.

Atfirstblush thismayseeman
exampleof corporateextravagance, but
thecostisentirely reasonable. Most of
theworksarerented fromSydneyart
dealerNanda\Hobbs Contemporary.

Doepelsays hisfirm'sdirectorsdid not
wantto have featureless numbersor
signspointing peopleintheright
directionwhile navigating the
unconventionally shaped building. “We
wantedverylarge, identifiable pieces of
art-soyoucould saytopeople Turnleft
attheliftandI'mnexttothewoman
wearing thespacehelmet'.”

Akey motivationwastohaveartthat
wouldalignwiththefirm’'svaluesandthe
moraleitwantedtoinstil. “Ilthasgiven
staffarealsenseof engagementand
connectivity,” says Doepel. Each floor
now hasaparticularfeel,and the
flexibility of renting meansworkscanbe
rotatedand swapped withease.

“Andithasbeenarealsourceof
conversationforstaff-itiswonderful to
beinacorporateenvironmentandhear
peopleexpressdifferentviewsonart,”He
says. “Somelovecertain pieces, others
find themabitconfronting. But the staff
aresittingaroundtalkingaboutit.”
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INVEST IN ART

The Nanda\Hobbs free ART GUIDE SERIES will help you identify collectable artists, understand
art values and develop strategies for long term cultural, aesthetic and financial success.

DOWNLOAD FREE

Edition One

“Starting an Art Collection” at
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Artists become a market force

A new generation of investors is
being drawn to the art scene-and
discovering a passion for collecting.

Whenacoupleofherartworkswererented
out,artistZoeMacDonellwasintriguedto
discoveronehadended uponaboardroom
wall.

ltwasanewand unexpected experience
fortheartist, whoseworkusually foundits
wayto privatehomes. Asuccessful mid-
careerartist, MacDonell'slatestexhibitionat
Nanda\Hobbs Contemporary hasalmostsold
out.

Asmuch asartistslike MacDonell benefit
fromthe publicexposure of theirwork,
directorRajNandasays “theownerofthe
artworkalsogetsabuzzseeingitinamajor
boardroomorfoyer”.

Agrowingsegmentoftheinvestor market
nowviewsartasanalternative totraditional
investments.

“Theymayallocate5to10percenttoartto
provideadditional diversification,” says
Nanda.“Iftheyarelookingforanincome,
theycaninvestinartworksuitableforthe
corporaterentalmarket.

“Wespecialisein Australiancontemporary

artandwepickartistswith theright
credentials—they're havingsell-out
exhibitions, winning theright prizesand
gettingrecognitioninmainstreamandarts
press.
“Ourwholephilosophyinthegalleryisto
workasapartnershipwith theartisttobuild
theircareers. We bringcommercial expertise
tothetable,allowingtheartiststo
concentrateonmakinggreatart.

We bring commercial
expertise to the table,
allowing artists to
concentrate on great art.

“Someofourlargestclientsstarted off
withthisinvestmentangle buthave now
becomebigcollectors.

“Investingignitedapassioninthemtogo
outandbuyandfallinlovewith certainartists
andgenres.”

Nandaseessimilaritiesbetweentheart
andequity markets. “Justliketheshare
market, you haveemergingartists, mid-
careerartistsand blue-chipartists. We
concentratemoreonmid-careerartistswho

areshowingserioussignsofincreasingin
valueovertime.”

Asanexample, artistssuchasMorten
Lassenand ChenPinghavenotonly become
highlysoughtafterinthe corporaterental
marketbuthavealsoseenatrifoldincreasein
thevalueoftheirworksoverthepast10years.

Someclientscreateprivateinvestment
vehiclesjusttobuyart, Nandasays. They
mightbuy nowwithaviewto holdingworks
forfiveto10years.

Main: Zoe
MacDonell.
From top:
Works by
Morten Lassen,
Laura Matthews
and Adam
Nudelman.

Hammer signals
sound returns

Artisoneinvestmentthatwill bring
happinessovertimeregardless of
marketshifts, says RajNanda, adirector
of Nanda\Hobbs.
“Oneofthethingslalwayssayisbuy
artyoulovebecauseifitdoesn'tgoupin
value, atleastyoucanderiveenjoyment
outofit,"hesays.
Currentlythesignsaregoodthat
investorswilldowellonboth counts.
Iftherewereanyconcernsthat
Australia’'sartmarketwasinan
investmentlull, theresultsfroma
recentSotheby'sauctioneventheld
overtwonightsatSydney's
InterContinental Hotel prove otherwise.
Fiercebiddingonalmost200itemsin
the Denis Savill CollectionofAustralian
Art,includingacclaimedworks by Fred
Williams, Sidney Nolanand John Bracks,
nettedatotal of more than $14 million.
Thetopsaleof$1.83millionwas for
Williams' Hillside Landscape No.
I,whichhad been catalogued withan
estimated price range of S1millionto
S$1.2million.
Behindthebidding,accordingto
Sotheby's Australiachairman Geoffrey
Smith, were corporateinvestorsand
privateindividuals, from Australiaand
overseas, keentosnapupartworksnot
justbymajorartists butlesser-known
onesaswell.
“Thesearenotone-offinstanceswe
areseeing,” MrSmithsays.“Weare
enjoyinginterest fromestablishedand
seasoned collectorsaswellasnew
clientswhohaveentered the market,
andthisindicatesthestrengthand
depthofthemarket. Thereiscertainly
confidenceinthemarket.”
Foreigninvestors, bidding by phone,
areshowingakeeninterestinthe
Australianartscene.
Anotherexampleisthesaleofa
painting heldinthe collection of
Macquarie Bank co-founder David
Clarkelastyearthatwas painted by
lesser-knownartist FlorenceFuller.
TheArtGalleryof New South Wales
overcamespirited competitiontobuy
Fuller's Weary, her1888studyofan
abandoned boy, foranartistrecord of
$280,600. TONYKAYE

...BE VISIONARY

RENT ART

Hang exceptional art in your business for a
fraction of the price of owning it.

100% tax deductible rental payments
Flexibility to rotate work
Varying lease terms

Contact our specialist Art Consultants about
artworks to suit your space and corporate image.
Obligation free.
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