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Build a valuable collection of contemporary art.
The Nanda\Hobbs free ART GUIDE SERIES will help you identify collectable artists, understand
art values and develop strategies for long term cultural, aesthetic and financial success.

DOWNLOAD FREE
Edition One
“Starting an Art Collection” at
nandahobbs.com/publications
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Inside the world of Creative Inc.

A front desk offers
a bold entrance
for a company.
Inset: Gallery
directors Raj
Nanda and Ralph
Hobbs.

Companies embrace art to project a
distinctive image and boost morale,
writes Andrew Stephens.

Cheapprintsandtattypostersareout.
Fineartisin.Formanycompanies,theart
thathangsonlobby,officeand
boardroomwallshasbecomea
statementofcorporateidentity.

Buthowdoesafirmcreateastriking
collectionwithoutblowingthebudget?The
answer:rentratherthanbuy.

That’swherecommercialgalleriessuchas
Sydney’sNanda\HobbsContemporarystep
intothepicture.Whentheyembarkedon
rentingoutartabout11yearsago,directors
RajNandaandRalphHobbsfoundthe
corporateworldwastrendingawayfrom
buildingpermanentartcollections,
especiallyaftertheintroductionofGST.

“Now,companieslikerotatingart
regularly,”Hobbssays.“Anditallowsaccess
forourartiststobeshowninthecontextof
someamazingAustralianbusinesses.”

Theprocessisstraightforward.Itbegins
withgalleryclientswhoownartgiving
Nanda\Hobbspermissiontorentselected
workstobusinesses.

Corporationsrentingartpay
Nanda\Hobbsaccordingtothelengthofthe
contract.Thegallerytakesamarginfor

managingtheprocess,whichincludessuch
thingsasensuringworksarehungproperly
andorganisinginsurance.Theremainderof
therentalincomegoesbacktotheartowner.

Whiletheartistdoesnotgetarental
return,Nandasaystheydogetsubstantially
greaterexposurebyhavingtheirworkshung
insomeofAustralia’smajorcorporateoffices
andboardrooms.“Thisinturnhaspotential
formoresalesoftheartist’swork,”hesays.

Popularartistsrepresentedbythegallery
includeMortenLassen,GilesAlexander,
ChenPing,RobertDobleandWentja
Napaltjarri.Torentanartworkvaluedat
$5000wouldtypicallycostbetween$650
and$750ayear.

Tobuildtheirbusiness,Nanda\Hobbs
keepsaneyeoncorporatepropertymoves,
expansionandrefurbishments.Thegallery
thenmakesanapproachtosuggesta
businessmightbenefitfromrentingart
foritsneworimprovedspaces.“Wekeep
ourfingersonthepulse,”saysHobbs.

Gallerystaffalsotalktoleasing
companiestogetafeelforhowclients

wanttopresenttheirbusinessesandthe
specificculturetheywanttofoster

internally.“Thatwillinformthesortofart
thatwewillpotentiallypresenttothem,”says
Hobbs.

Businesseswishingtorentlong-termare
rewarded.

“Ourrentaltermisquiteflexible,however
businesseswishingtorentforalongerterm
receiveadiscount,”Nandasays.“Athree-
yearcontractwillbecheaperthanaone-year
contract.Wealsorentforshorterperiods.
Therentabusinesspaysisbasedona
percentageoftheretailvalueofanartwork.
However,forhigh-endworksthepercentage
chargedisusuallylowergiventheabsolute
dollarsinvolved.”

Asfortheartitself,Hobbssaysavastarray
ofgenresandstylesisofferedsoastocater
forarangeoftastesandcorporatecultures.
“Someartworksjustaren’tnecessarilysuited
foracommercialspace,”hesays.“They
mightbetoodramaticorconfronting.”

A fresh take on
corporate culture
VisitorstotheSydneyofficesofthelegal
firmSparkeHelmorearemetwithan
arrestingvision.Art–boldand
provocative,andsuretoincite
conversations–takesprideofplace
acrossthebuilding.

PartnerMarkDoepel(picturedbelow)
andnationalmanagingpartnerPhillip
Salemdescribethepositiveeffectarthas
hadontheirstaffandclientssincethey
movedintotheirnewbuildinginJanuary,
occupyingfourlevels.Artfromarangeof
emergingAustralianartistsishungfrom
“floortoceiling”,Doepelsays.

Atfirstblushthismayseeman
exampleofcorporateextravagance,but
thecostisentirelyreasonable.Mostof
theworksarerentedfromSydneyart
dealerNanda\HobbsContemporary.

Doepelsayshisfirm’sdirectorsdidnot
wanttohavefeaturelessnumbersor
signspointingpeopleintheright
directionwhilenavigatingthe
unconventionallyshapedbuilding.“We
wantedverylarge,identifiablepiecesof
art–soyoucouldsaytopeople‘Turnleft
attheliftandI’mnexttothewoman
wearingthespacehelmet’.”

Akeymotivationwastohaveartthat
wouldalignwiththefirm’svaluesandthe
moraleitwantedtoinstil.“Ithasgiven
staffarealsenseofengagementand
connectivity,”saysDoepel.Eachfloor
nowhasaparticularfeel,andthe
flexibilityofrentingmeansworkscanbe
rotatedandswappedwithease.

“Andithasbeenarealsourceof
conversationforstaff–itiswonderfulto
beinacorporateenvironmentandhear
peopleexpressdifferentviewsonart,”He
says.“Somelovecertainpieces,others
findthemabitconfronting.Butthestaff
aresittingaroundtalkingaboutit.”

The art of business
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Make a corporate statement.
Hang exceptional art in your business for a

fraction of the price of owning it.
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Artists become a market force

A new generation of investors is
being drawn to the art scene – and
discovering a passion for collecting.

Main: Zoe
MacDonell.
From top:
Works by
Morten Lassen,
Laura Matthews
and Adam
Nudelman.

We bring commercial
expertise to the table,
allowing artists to
concentrate on great art.

Whenacoupleofherartworkswererented
out,artistZoeMacDonellwasintriguedto
discoveronehadendeduponaboardroom
wall.

Itwasanewandunexpectedexperience
fortheartist,whoseworkusuallyfoundits
waytoprivatehomes.Asuccessfulmid-
careerartist,MacDonell’slatestexhibitionat
Nanda\HobbsContemporaryhasalmostsold
out.

AsmuchasartistslikeMacDonellbenefit
fromthepublicexposureoftheirwork,
directorRajNandasays“theownerofthe
artworkalsogetsabuzzseeingitinamajor
boardroomorfoyer”.

Agrowingsegmentoftheinvestormarket
nowviewsartasanalternativetotraditional
investments.

“Theymayallocate5to10percenttoartto
provideadditionaldiversification,”says
Nanda.“Iftheyarelookingforanincome,
theycaninvestinartworksuitableforthe
corporaterentalmarket.

“WespecialiseinAustraliancontemporary

artandwepickartistswiththeright
credentials–they’rehavingsell-out
exhibitions,winningtherightprizesand
gettingrecognitioninmainstreamandarts
press.

“Ourwholephilosophyinthegalleryisto
workasapartnershipwiththeartisttobuild
theircareers.Webringcommercialexpertise
tothetable,allowingtheartiststo
concentrateonmakinggreatart.

“Someofourlargestclientsstartedoff
withthisinvestmentanglebuthavenow
becomebigcollectors.

“Investingignitedapassioninthemtogo
outandbuyandfallinlovewithcertainartists
andgenres.”

Nandaseessimilaritiesbetweentheart
andequitymarkets.“Justliketheshare
market,youhaveemergingartists,mid-
careerartistsandblue-chipartists.We
concentratemoreonmid-careerartistswho

areshowingserioussignsofincreasingin
valueovertime.”

Asanexample,artistssuchasMorten
LassenandChenPinghavenotonlybecome
highlysoughtafterinthecorporaterental
marketbuthavealsoseenatrifoldincreasein
thevalueoftheirworksoverthepast10years.

Someclientscreateprivateinvestment
vehiclesjusttobuyart,Nandasays.They
mightbuynowwithaviewtoholdingworks
forfiveto10years.

Hammer signals
sound returns
Artisoneinvestmentthatwillbring
happinessovertimeregardlessof
marketshifts,saysRajNanda,adirector
ofNanda\Hobbs.

“OneofthethingsIalwayssayisbuy
artyoulovebecauseifitdoesn’tgoupin
value,atleastyoucanderiveenjoyment
outofit,”hesays.

Currentlythesignsaregoodthat
investorswilldowellonbothcounts.

Iftherewereanyconcernsthat
Australia’sartmarketwasinan
investmentlull,theresultsfroma
recentSotheby’sauctioneventheld
overtwonightsatSydney’s
InterContinentalHotelproveotherwise.

Fiercebiddingonalmost200itemsin
theDenisSavillCollectionofAustralian
Art,includingacclaimedworksbyFred
Williams,SidneyNolanandJohnBracks,
nettedatotalofmorethan$14million.

Thetopsaleof$1.83millionwasfor
Williams’HillsideLandscapeNo.
1,whichhadbeencataloguedwithan
estimatedpricerangeof$1millionto
$1.2million.

Behindthebidding,accordingto
Sotheby’sAustraliachairmanGeoffrey
Smith,werecorporateinvestorsand
privateindividuals,fromAustraliaand
overseas,keentosnapupartworksnot
justbymajorartistsbutlesser-known
onesaswell.

“Thesearenotone-offinstanceswe
areseeing,”MrSmithsays.“Weare
enjoyinginterestfromestablishedand
seasonedcollectorsaswellasnew
clientswhohaveenteredthemarket,
andthisindicatesthestrengthand
depthofthemarket.Thereiscertainly
confidenceinthemarket.”

Foreigninvestors,biddingbyphone,
areshowingakeeninterestinthe
Australianartscene.

Anotherexampleisthesaleofa
paintingheldinthecollectionof
MacquarieBankco-founderDavid
Clarkelastyearthatwaspaintedby
lesser-knownartistFlorenceFuller.

TheArtGalleryofNewSouthWales
overcamespiritedcompetitiontobuy
Fuller’sWeary,her1888studyofan
abandonedboy,foranartistrecordof
$280,600. TONYKAYE
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